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Hallie M. Biggs

Sales and marketing professional with six years of experience managing sales, marketing and media
operations for both start-up and established companies. Established track record of providing exceptional
service, building personal relationships, effectively leading marketing plans to achieve customer’s goals,
growing revenues, business development and increasing event participation.

Skills
e Project Management e Event Planning/Execution e  Community Outreach
e BrandBuilding e Content Development e Public & Media relations
e Market Research e Budget Management e Social Media
e Sales e Writing &Editing

Professional Experience

MIRIMICHI | Millington, TN

Sales and Marketing Manager 2/2014-present
e Responsible for booking, coordinating and promoting special events at Mirimichi golf
course.

e Develop and implement sales, marketing and public relations plans in order to meet or
exceed sales goals. Promote a positive club image and maximize revenues according to overall
fiscal and operation budgeted goals.

Account manager for Mirimichi Turf Farm and Nursery, responsible for assisting customers
in purchasing sod and handling all customer service details.

e Oversee the management and updating of the golf course’s domain, implementing back end
changes, design, enhancements, edits, etc.

TIME INC. | New York, NY

Content Developer 8/2014-8/2015
e Conducted interviews of cancer survivors and ALSAC CEO Rick Shadyac to create content

for People.com, a Time Inc. brand. Had two articles published by People.com for childhood
cancer awareness month.

CLICK MAGAZINE | Hernando, MS

Editor in Chief Mid-South lifestyle publication 1/2012-8/2014
e Directed production of magazine from start to finish—overseeing team of 35+ freelance
writers and photographers and working on 15-25 articles at any one time. Responsible for
working closely with publisher to track budgets and maintain publishing schedules.

e Liaised regularly between publisher, sales team, and creative department with responsibility
for maintaining communication within company and with outside freelancers, partners and
clients on a variety of ongoing projects and accounts.

e Hired to improve published content, company branding and sales revenue. Successes



included a 116 % increase in advertising revenue for the print magazine over two years and an
additional $7,000 in new revenue products.

e Based on market research, improved brand positioning focused on unmet consumer need
and developed marketing collateral which included writing the company’s first-ever mission
statement and media kit.

e Created promotional and marketing materials for the magazine, including media kits and
sales materials; responsible for writing advertorials, editorials, advertising copy, headlines
and radio spots.

e Enhanced product offering by providing readers a mail subscriber option and publication of
reader-submitted weddings each year. Generated approximately $7,000 in added revenues over
three years.

e Collaborated with art director on layout, photo selection and design to develop effective
marketing messages.

e Implemented style guidelines to achieve consistency of style and voice of content.

e Developed new workflow processes for event coverage and calendar management.
Implemented event template to ensure all functions and scheduling ran smoothly.

e Responsible for representing the magazine in community activities and special events.

e Helped facilitate and promote special events including Community Foundation of
Northwest Mississippi’s Crystal Ball, Palmer Home’s Mudbug Bash, and over 100 various
other events each year.

e Launched company’s social media platforms including Facebook, Twitter, Instagram and
Pinterest. Utilized social platforms to boost brand awareness and increase traffic to website.
Utilized Facebook to promote events, drive traffic to website and increase purchase of party
photos on website by 1,755% from 2012-2013.

e Managed the company’s internship program.

AT HOME TENNESSEE MAGAZINE | Memphis, TN

Managing Editor Statewide lifestyle publication 1/2011-12/2012
e Set and maintained editorial and publishing schedules for monthly print magazine.

e Wrote, proofread and edited text for clarity, length and AP Style.

e Managed redesign of website and updated social media accounts.

e Communicated regularly with team of 50+ freelancers, sales representatives, and

publishers.

ePrepared files created for prepress and press.

AT HOME TENNESSEE MAGAZINE | Memphis, TN

Editorial & Publishing Assistant Statewide lifestyle publication 7/2010-1/2011
e Assisted managing editor with research, proofreading, fact checking, editing and writing of
articles for print magazine.

e Sourced and called in products for fashion, beauty and home product pages.

SEVENTEEN MAGAZINE | New York, NY
Intern National publication 1/2010-4/2010
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e Assisted Sittings Editor daily with organizing photo shoots; collecting model releases;
organizing apparel; casting models; managing model databases; scouting shoot locations;
tracking credits; and assisting various editors, photographers, and stylists as needed.

e Pitched story ideas, blogged and helped develop trend ideas for magazine.

SKIMBACOLIFESTYLE.com | New York, NY

Writer Online publication 2/2010-4/2011
e Created weekly content for lifestyle blog with a viewer base of approximately 1.8 million.
Technical Skills
Software

Proficient with PC and Mac; Microsoft Office Suite, Adobe Photoshop,
InDesign and Acrobat.

Web/Multimedia CMS (WordPress, Wix), Facebook, Twitter, Pinterest, Instagram, Google
Analytics, MailChimp, Constant Contact, Blogger, Hootsuite, SurveyMonkey

Education Bachelor of Arts, English | University of Alabama Tuscaloosa, AL 5/2009
Community Service  Binghampton Christian Academy | Volunteer 12/2012-present
Junior League of Memphis | Member 8/2014-present






